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Who we are



FSN Introduction

Future Stream Networks(FSN) has the largest mobile display ad platform, CAULY in Korea.
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25 Million users ...
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10 Billion PV ...

Generate more than 10 billion page views per month

12,000 APPs

More than 12,000 applications use CAULY
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Works with top 100 brands in Korea in various sectors
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ADMAX Introduction

FSN has established its subsidiary, ADMAX, that focuses on SNS influencer marketing. ADMAX is to
lead the new way of doing influencer marketing.

— SNS Influencer Marketing
5 2SN
— O.- -
Display AD Native ' T
(Interstitial/Banner) AD Y -
RN A
S IRE:
“SNS has evolved into a major marketing channel from contents
Incentivized Video distribution channel, as the impact of influencers grew bigger "
AD AD

CAULY’s existing strength Established in April 2016



Who we are

ADMAX Introduction

SNS Influencers write posting with mobile application install link.
The influencers get paid by the number of installs their followers, visitors generated.

Operation Process

5 AD payment \ 6 Payment \ _ (non-incentivized) -

1

2 3

Ny Follower/

Campaign Run
request Campaign

\ 4 . APP Install

Posting

Value Proposition

Use SNS posts to boost up + CPI

Non-Incentivized

users’ interest (Cost Per Install)

NV vV

Acquiring authentic users Optimize
Achieve high conversion /retention rate Advertisers’ spending
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Why ADMAX



ADMAX'’s Value Proposition

ADMAX provides optimized advertising service to performance oriented mobile advertisers
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Real-Time Post
Monitoring

Ensures quality of
campaigns by monitoring
24/7 and post management
system

)
X )YD
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Influencer Pool

Able to reach 30M users
through our outstanding pool
of influencers on various
SNS platforms

>

CAULY'’s Expertise

CAULY'’s experience in
managing over 7,000
campaigns during the last 6
years



=l Real-Time Post Monitoring

Guarantees quality of campaigns to advertisers by closely monitoring the posts and having monitoring
process system.

Real-Time Monitoring

N B 59

b Major Check Lists
1 Click/Conversion 2 Secure User DB 3 Monitor Posts
: . _ v False/exaggerated ad

Monitor by tracking URL Check user referrals Able to monitor all the

provided to the influencers L Influencer code pos.ts from Facebook, v Includes information

Twitter, Blog, etc.
L SNS channels and URL on incentives
information

v Appropriate contents

Alert System v Validity of links

Send alerts for pre-defined fraud/error cases

L Campaign setting error, Abusing sensing



Influencer Pool

ADMAX can reach 30 million users through high quality influencers on board from various SNS channels.
ADMAX can provide diverse mix of influencers to match the needs of advertisers and campaigns

Influencer pool through out major SNS channels Optimized mix for campaigns

n Total Reach Focus on Facebook’s top influencers to have maximum level of

B ) 30wmion

g USEers E-commerce advertisers with purchase KPIs

Early stage user acquisition

Focus on blogs and communities where it is easier for targeting

potential buyers and where campaign’s effectiveness lasts longer
v Increase the user coverage by adding new media(SNS channels)

that has not been reachable on video and display ads.

CAULY is expanding the high quality influencer pool by leveraging

the reputation and network CAULY has built on mobile advertising market.



CAULY’s Expertise

Advertisers can expect the same expertise from ADMAX that they have experienced with CAULY.
CAULY has successfully run 7,000 campaigns over the last 6 years.

The most experienced campaigns in Korea Design and management of campaigns

1 H
* 7,000 campaigns over 6 years based on advertisers’ KPI

* Designs campaigns to accommodate advertisers’ goal
such as maximum volume, retention rate, purchase

. . . ,
Designs campaigns for advertisers’ needs conversion rate, ROAS and CPP(Purchase)

based on deep understanding of advertisers

» Focuses on mobile games, e-commerce and brands

Optimize ad efficiency through Event
Postback setting

across various sectors

* Meet advertisers’ KPI by running non-incentivized CPI

campaigns using targeting and big data technology » Optimal management according to the efficiency of each

influencer/channel

. . . » May optimize based on various events linked to tracking
Experienced in creating contents for ads tools
» Static/Rolling images, animations, native ads and video

contents
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Case Study _ Game Category

COOking Fever Campaign (Arcade)

Advertiser Nordcurrent Daily Max CVR 51%

Campaign Date 2016.7 ~ Daily Max Install 5,000

~” Average CVR
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35.10-, 38.50

F Remarks

Long term campaign due to constant results
Over 80k total conversions
Female user targeting influencers participated actively due to the characteristics of the game

Applied small, cute images to target female users

< < < <

Optimized efficiency management of each influencer through integration of event postbacks



Case Study _ Game Category

Kung Fu Panda Campaign (RPG)
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Advertiser Kakao Daily Max CVR 34 %

Campaign Date 2016.10 Daily Max Install 10,000

~” Average CVR

Aso%

19.20

F Remarks

Applied Dreamwork’s popular character IP
Familiar character + actively utilized diverse channels

Maximized campaign efficiency by executing together with emoticon events

< < < X

Reached high CVR due to participation of 10’s and casual game focused influencers




Case Study _ Game Category

DeStiny Ch||d Campaign (RPG)

Advertiser Next Floor Daily Max CVR

2016.10

Campaign Date Daily Max Install

e " ~” Average CVR
t
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10.30+

3.40+

F Remarks

w1325 W 243

v Focused on male user targeting influencers
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30%

4,000

v Optimized efficiency through partipation of game related influencers

v Applied various video contents that show the characteristics of each character




Case Study _ Commerce Category

Ticket Monster campaign
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Advertiser Tmon Daily Max CVR

Daily Max Install

Campaign Date 2016.6 ~

~” Average CVR

/2.'90%

Other
Shopping
Campaigns

10 %

10,000

F Remarks

Long term campaign due to high purchase conversion

Mixed blogs with good purchase conversion and SNS

Mixed influencers based on actual ROAS results
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Flexible contents operation according to advertiser needs (selection of seasonal products, etc.)




Case Study _ Service Category

CooCha Slide campaign
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Advertiser

Campaign Date

~” Average CVR

F Remarks

Coocha Daily Max CVR

2016.6 ~ Daily Max Install

11.20-

10.30

Other
Reward

Related
Campaigns

v Long term campaign

v Focused on influencers targeting early 20’s users

18 %

16,000

v Created contents emphasizing easy usability and accessibility (video, etc.)




Case Study _ Service Category

Sel I |t Campaign

added 7 new photos il Like Page
Yesterday at 3:36pm - @
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i Like W Comment # Share

79 Shares [~

Advertiser Sell it

Campaign Date 2016.7

~" Average CVR

20.60+

Other
Second-hand

Goods
Transaction

Daily Max CVR 34 %

Daily Max Install 3,000

21.80-

Campaigns

F Remarks

v Created contents utilizing actual second-hand goods of users

v Selected highly efficient contents and attracted influencers through our unique know-how




ADMAX Co., Ltd. www.ad-max.co.kr

ADMAX

T 02 556 8833 F 02 501 0328

Thank You

[ Contact Us _
Junyoung Choi

E-Mail: jy.choi@ad-max.co.kr
Director ly @

Leo Jo

E-Mail: help@ad-max.co.kr
Sales Manager

FSN



