HC} Zulot B 28O =2 2| X9 5 &8 FoMR

CAU LY gaENNM

C) CAULY



O1

04

CAULY

Overview
Product Line-up
Campaign Optimization
Audience + Targeting

- ZtAM AL Targeting

- 94Ol Targeting

- ADID Targeting

- DMP Targeting
Basic Targeting

- X|¥ Targeting

AlIZH = Time AD

PointClick
Overview
Media&Channel
Product Line-up

Case Study

02 CAULY Retargeting

05

Overview
CAULY Retargeting XX
Product Line-up

Case Study

CAULY Addition

OP.GG Overview
OP.GG & 24

OP.GG Product Line-up

03

06

CAULY Guarantee

Overview

Global Coverage
Anti-Fraud System
Product Line-up
Case Study

015 Ea3

CAULY Product Price

Product Price







CAULY

CAULY

SHARILIE,

=]

X0, x| x| 0=

=L £[2=9] HHIE E11 AfY

| -
—

=2

YO = Z[Cf #22| fMHS ERot D USLICY.

SECIIET

2uhe| ot

I-I El-

e
o
O

)
ol
~
=S
[
o
o
—
ES
-
_|_._|

LY AC) F2 OfH

Jo

mn

Khu

H

_ll_
| Yol
mo o
7 ol
o g
m 9
- A
= o
=
X Hu
oS =
0 F
2 o
N Kk
S A
~

- App:Web = 90:10

H =
UV 3,8002F 0| Af

I -

ST
_?_J

- =

o 2| Oy

PV 200

2|
=

%



Product Line-up

L& Eof hE Crdet o E 2t

- O

CPC(Cost per Click)e| It=24tAl o 2 TIHEIL|CY,

WTE

~i

-5 E=22t
EEIX|S TH A Qe

x-la1'6l'_|- CIOt2 ALl S22l 2te 20|

o

=
-EX AIZI) £ & Jbs (Time AD)

H|O|E|HO{E

CAULY

2|X|0|C|oq
LG clofue « ,
B [V
@ KIS DI 0T S
[ W a8 ae e vid voae ]

Al2] B2k
o 20 g}R?

- 2|%|0|c|of_jkHu - 2|%|0|c|of_HokHL
 AHEEY, tR/MEY YA B BE ks
SYAma|S el D 50 S0 LS XA
LE s C

tIeh 2at HFe HAHDOIPL=
o[ 8%} ¢!

r.>.:_|

2H
=1

m

ol AEE[EE DS




CAULY

Campaign Optimization

203 KPI of T2t Bl 29 Condition eI FH22|0| 2% 1-tQet Al TS S8 AX{SIS Tasict
Campaign 29 Condition 474
g
EES ol
KPI A% NIHE =X Pl 2% EYRE
ROAS - St
CTR - S A|
Conversion -ER o= N
Optimization
- CPI - O 21
- CPA - Ao KPIEE SHZ
- 7 k| XS AlSH
cPO o > el ) LR S
E4U}
ARYQY/712t
2|3 a7l
C|dfo| A ol L_ZEA AT QIBHE AXIHFAl A4Xq
1EiETEo En_E,—l—|_o—| [=ie)
%ot
N

% ROAS, CVR 58 A/5{8H= AT2E 4l $2 postback BE LR




Audience * Targeting

52| XH4* UM% DMP HIO|E{S 7|#Ho 2 HCt iaa0|= &l QC|QIA EPNIEIS X
2UY £|Ct DMP P50 2 Eie 20

=52 ZOfC| H|O|E S &80tK £[XQ| Bf2l = STt 2t

CAULY DMP
‘s A
Q ~
) 2 L]
2l AL Sxoelr ADID
O|Xte| HHIX HES H|O[E| J|Ht E U X 62 E 0| E510 &= X4 ADID 22
150047He| BHAAF MOHE EFHIE Sl B4 EPIE HAEDRO|E EPIE
d/*\f/ e—-}f&-—a
JASOR
OILES| Lookalike

g2 5 AFCHE ERIE

CAULY

M DMP

L
SK”;;;lanet

SKP DMP
HHASE Do
CHBE SKAH|A %%% e

Fugh fX H|oJE

TG360 /‘Q

TG360
2 250TB+a 82F2| 4|0|E{Z2
A2t 2HSHE

2UH £\t F2o| 9| Ho|g

5 CAULY DMP : 3,0008+ 0|Ate| UV 7|gt HIH0|EE HAlR{Jo 2 £=2

DeepAD

L.pay LPOINT

DeepAD

XO| HBAL 4,0002F AHEA}C]
2+2I2f0l ST 0|

- od

€ Loplat

Loplat




>

>

d

ofo | b

\
| £

oy
alo

0.898564..

0.846134..

0.654931..

0.9878€3..

0.98678&3..

O XIE A

0.784621..

0.664485..

0.774165..

0.575699..

E|X

0.992231..

0.984558..

0.926158..

0.885463..

o4/ RE|

0.985213..

0.784112..

0.545465..

0.987853..

HtS Cf|0|E{ Matrix 222

ik
ojo
Hu

0.973548..

0.988956..

0.999848..

0.875642..

>
Ofot
k>
OH

|

o
o

< I < I <

B~
oH
A\
02

(<]

A =0f| XsHsE 2AAL FLE|DE| =X

:.6 pp URLOIE#

| 12| Y

B~
oH
A\
1=
fot
oA

B>
oH
A\
Ofot
B>
oH

HEl/XIE

>

Alegz > |/ A

H H H H H H
L o ot >t IE 1=

CAULY




CAULY

[l 122 S Ct

[
ing
BHAL Y 2| AE, 7
N

N

oA

Xnol] Target

il

o
LLE

il
[}

= =

2IAES 244510] 081§

H

DEH= 24

=

il
[}

=
=

X[ =2 off

.l

o

95%

QLoNn

S

A eI 02|
/¥ B|AE

B E C|afo] A0

B2 Source

KF-
e
0

t

XN Y Metol Y Ymeny 3

% Q= 20|E OSO|A



CAULY

ADID Targeting

L|CF.

F

t

FH RXM0AH = HH HAXIE, A 2R

-
(e}

A

s
=

]

=
[ -

ADID =2 50f rc}

M=l ADID - 122

Ok

Kk
70

K4

o
O

2Ci|olE oHd

@[8H 202k 71 0|+ ADID HR

=
=

e

b

I )

0

% AOS/iOS(ADID/IDFA) &2

% 3rd party tracker At A| ADID &

Jjo

RS 9F

Fs2

[
e

10



DMP Targeting

U 2/2T2f01 X HF CIO|EIS Zetdtt] Cifet ERZIR 7|8 e Se&oz &8% -+ ASLIL
ot BRI =5 S HAX| HEE 28 IURIE 7|t = USLIC
ONLINE OFFLINE

HAMof oA =X C CAU LY ZeAL LOHxy'E

"" DeepAD

ZHHpALL| SK planet o1z Lpay ' LPOINT

oY E
st
AELR Mz x| ARt
HaAolE 5
M ASH0IH

S Sloplat ~
g% te:hnalogyes/‘

Wi-Fi IP 2XX|

+ + + +

rfufet g S22 2 2=

S22 245 K01 ER

20CH-50CH / oA

%/ 302 O|L| RO 'tz SOl

%2 902 O|LY 202t UE

SEH TR

CAULY

11



Basic Targeting

2ot MlEet & 2ot

o S3tEpIRIS 7|20 HEFLIC

&

0S Device
Android & i0S
OS Version C|H}O|A e

A
7] O

Network A2t
LTE/Wi-fiS HERI Y ExX Qolal

S4

[—!-T
L]

C[HFO|A XA

\J

r

CAULY

Y

xl (oF |
HAAN/ =/ /S TR B2
* L4|0|H Geo Location APl ¢159 =2,

_|_|x|x-|Eo| x-lg_l-)g X|A|)(\5I g}g

(&

s

FAH™RIKI T Al =7t DMP &8 & Bt 2F)

m

)
¥

Application / Category
0 8 Jk22] A2 N / FHEI2 2|




CAULY

X|2! Targeting

22| B3 XY ERNE HEO| H[0|H GeoE 7t 28010, HLt MU ERIR MEo = el S =USLICH
M3t x|ojo] P YRS SR0= omalel X W2 Ik 2MS St HEX/ADX| X2 S ERI QX0 LAY Y1 =30| JHsELCt
A3 K|ofo| 1P HER 5 TR Sol U M8 IS
N
XAl 2, T, & THREX] =1 OHSSHH, & T H8A| F=ze= 9F 73%
=
M/= M/Z /R = % Naver Geo Location 7|& $t= LY IPOf| CHSt coverage 2F 98%
a WO| &S AIZIHE HF/2R2X| =™ > EPIo =20 & a WY HS X Qa2 H4 XY Hln > ol 3t 02| £t X =7
/\ =5 Fu
HEX| =2 L \/—/;
obEg BRI/t AR FAP 2] /74 s
S do L=
o o \9




It

A|2t =X4% Time AD

E7d A2t Pt=2] BiuEn HESZ0 100% &
TAIZE R 2 101 7150, &

HESke

aoTT
2% Jhs 3

| X|CH 3A| 27K

s @
2003
=121
=

E3

FEERY

&eto]

HEZT|
2ol

REE =Y
[
=}

CAULY

|CF.

CAULY AD NETWORD MEDIA

.

/ -
V4
Y

- <l
T~ \\

Sho tu(\

GSSHOP

\

>\ ﬂﬂ{gﬂ}i!!!EKZ]Eg
/ol 5 FEEEE

-

BANNER START BANNER STOP
M
11:00 12:00

14



CAULY

Bidding AD

|

= oM H 22| E2fH0 m2t 2 YL

O}
LS

T Y|

ot

oA

%o

HEol Ttz

ot

=CtZHHE0| 1

K

&
O

S22 H|g A|ABIOZ

!
E

(@)

2t Lol &

I_

ud
0

I.

s

15



A2 EMTIIHO

CAULY Retargeting

V000
W)
QUO@



CAULY Retargeting

CAULY Retargeting

-

ojru
Q

#o

APP

T
[a
&
T
=
=]

)
o
m

k2| MH

a
a
<
K-

=
[E[Y

K
ol

Success!

LOGO

4 g

Ao

o
o
=1
o
o

19,9008

Optimizing

H
OF
=
a
g
b RU
%0 &
10 L]
5 K
- 2
< =
=5
i _./_.
o=
MO <0
Kb
m H
< [
oo F0
< o
oK
X0
==
|A
m O
H__._._ |_..A|O
K
ok &
K+
Kl
oK
i
= ©
S o+
a =
o <
<< A0
K- Ho
H %o
=0 Wn_
4
=
2
g2
0
<

17



CAULY Retargeting &#

2L 2/0H 20| 9 E2TS 2EBH0] 25178 2 CPC EAE Z3 3 CPP/ROAS 59| 1%
D% L OIS XH2| HEIZ A OIS SiAIX| QfOD, 0| gl 2B YD 52 52 FRES

— %

I

- ==0-
05 U5 EOHHg

CEEEE

)

=LY %[ 12 App Traffic

CAULY Retargeting

18
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Product Line-up
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PointClick

Product Line-up
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Technology/Mobile Enthusiasts

— 41.4% Media & Entertainment...ics & Animation Fans
— 41.2% Media & Entertainment/Gamers
— 38.7% Media & Entertainment...ers/Action Game Fans
— 38.1% Media & Entertainment...sual & Social Gamers
— 37.4% Media & Entertainment...mers/Hardcore Gamers
— 36.7% Media & Entertainment...& Strategy Game Fans
— 35.7% Sports & Fitness/Sports Fans
m— 35.3% Beauty & Wellness/Frequently Visits Salons
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OP.GG Product Line-up — Mobile App
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CAULY Addition

OP.GG Product Line-up — Desktop App
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CAULY Product Price




Product Price (1/2)
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Product
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Price (2/2)

=1}
NCPI
AFEG2ENCPA
tE | JE‘IE
NCPA
|E} - B2l =0}

CPSNS (SNST=H)
A TH 3| X|
U+ I3[ X|
ClA3 & O|0|X] B _ 30%/1+%t

A3 S3 iH _30%/1714t

CAULY Product Price

Hetof| CHsl F=et &, 2Lt XiM[ot A& 201 8 Eot= 22| CHE MY (fsn_sales@fsn.co.kr) 2 F2| FA|7| HFZIL|CY,

212 ot H|Z
CPI 2,000 ~ 5,000 AMIE ©e| Ot

CPA(0j[of2tZ) 800 ~1,500¢

_?__I
5,000,000 XX Z2EM EOZ 40% O|A} 8ol Tooj X2
10,000,000 (H+ T |X|= 10% AH|AE 20} H2)

2,500,000¢
XU T2 M Z0=2 50% 0|4 30l Zoto| xj|2
2,500,000¢

42


mailto:fsn_sales@fsn.co.kr
https://www.cauly.net/download/doc/ncpi
https://www.cauly.net/download/doc/pointclick

Grow with CAULY
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